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Background 

• Business world  change orientation from 
product-oriented to market-oriented  
consumer’s needs 

• To maintain their existence, producers have to 
outdo their competitors  showing best 
products and fulfilling consumers preferences 
that always change dynamically. 



• Marketing : understanding purchase 
behaviour of consumer is complex  

• Three step  process : 

• a) a set of beliefs about product 

• b) certain attitudes towards product 

• c) buying decision  affected by consumer’s 
perception 

 

 



• Poultry products  chicken meat and eggs  
for protein value 

• Consumer’s knowledge about quality  by 
appearance:  

• Meat texture and flavour 

• Eggs  shell colour 

•  clean, safe and healthy  good quality 
products  higher price  willingness to pay 



Aims Of The Study 

• 1) analysing consumer’s perception  
purchase of clean and safe poultry products 

• 2) analysing consumer’s willingness to pay for 
clean and safe poultry products 

•  relationship between WTP and consumer’s 
characteristics  



Conceptual Framework 



Methods  

Survey carried out in February 2010 at 4 
supermarkets in Denpasar, Bali  

1) Carrefour  

2) Hypermart  

3) Hero   

4) Tiara Dewata 



• 80 respondents: 20 at each supermarket  10 
of each, chicken meat and egg buyers 

• Interview using questionnaire and photo 
showing 

• Data analysed statistically using SPSS  



Results and 
Discussion 
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Conclusion  

• 1) Consumer in Bali has a very good 
perception of clean and safe chicken meat and 
eggs 

• 2) Consumer willingness to pay for the whole 
chicken meat is IDR 5,000 higher than the 
existing price, and IDR 5,000 to 10,000 for kg 
of eggs 

• 3) No significant relationship between WTP 
and  consumer’s characteristics  



Recommendations 

1) Findings will motivate and challenge poultry 
producers and other key players in the market 
chain to: 

 a) fulfill the consumer’s needs  

 b) build a niche market for a high quality commodity  

2) The study and its results is not perfect: lack of 
data and information and other limitations  
correction and suggestion are welcome 
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