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EXECUTIVE SUMMARY
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METHODOLOGY
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1. TRENDS
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1.1 TRENDS IN HEALTH AND WELLNESS FOOD
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1.1.1 Convenience & Taste
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1.1.2 Wholesome Foods, ‘Better for you’ Foods, Supe  rfoods
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1.1.3 Functionality and Food Technology - Science D  riven

Goodness
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1.1.4 The Organic Market
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1.2 TRENDS IN SUSTAINABLY PRODUCED FOOD
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1.2.1 Sustainable Product Sourcing
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1.2.2 ‘Carbon neutrality’ and response to climate c
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1.2.3 Packaging
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1.2.4 Local Sourcing
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1.3 TRENDS IN ETHICALLY PRODUCED FOOD

& <
5 <
518& <
!
%
<
5! @
<" <
1%
5
< | =
I
5 ( 2!
)
|
1
= %027
@
9
I % "<
!
1.3.1 Ethically traded and ‘Fairtrade’ Food
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1.3.2 Animal welfare
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2. DRIVERS OF THE TRENDS
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2.1 CORPORATE SOCIAL RESPONSIBILITY (CSR)
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2.1.1 The importance of CSR to credence products
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2.2 AN AGEING POPULATION
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2.4 CONSUMERS’ ENVIRONMENTAL ATTITUDES
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2.5 TECHNOLOGICAL INNOVATION
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2.6 MEDIA AND THE PUBLIC AGENDA
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3.CONDITIONS
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3.1 FOOD SAFETY
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3.2 WHERE DID IT COME FROM AND HOW DID IT GET HERE?
TRACEABILITY IN ACTION
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3.3 TRUST
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3.4 ACCREDITATION
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3.5 PLANNING HORIZONS IN THE SUPPLY CHAIN AND
INNOVATION
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3.6 LABELLING AND BRANDING
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